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~Rupa Frontline Revamps Its Brand Identity, launches New Logo~

Kolkata, January 16th, 2017: Rupa Frontline, India’s largest selling inner wear brand, has recently revamped its new brand identity with the launch of its new logo, which aims to capture the sensibilities of the Millennials. The new logo repositions Brand Frontline as a young and fashion-forward brand that aspires to make the lives of its consumers very comfortable. 
The new Frontline logo depicts progress or 'being ahead'. The slant in the logo illustrates progress and the way forward. The letter 'E' showcases an aerial view of a phalanx - the frontward stripes are significant of the fact that the brand is moving ahead.
The earlier logo basically had a 'hand written' look to it, which was more like a signature. The new Frontline logo is much more stylish and leverages the growth and expansion of the Brand in India and Abroad. 
Frontline is one of the oldest brands in India, which came into existence in 1985. Aided by huge market demand and brand following, the brand evolved into India’s leading lifestyle brand pioneering the national slogan, ‘Yeh Aaram Ka Mamla Hai!’
The new Frontline Brand Logo deftly depicts the journey of the brand from being an innerwear tenderfoot to one of the most popular brands in the country. It truly reflects the brand’s beliefs and aspirations, and puts it straight in the league of the leading Gen-Next brands globally. 
Announcing the launch of the new Frontline Logo, Mr Mukesh Agarwal, Brand President, shared, “I’m much excited to launch the new logo for Rupa Frontline. We’ve been working on the new logo for quite some time, as the brand has come a long way since its inception in 1985 and a new logo that represents the brand’s present outlook was absolutely necessary. 
Two decades ago, Frontline was introduced as men’s innerwear brand. However, gradually it evolved into a lifestyle brand catering to the various needs of the consumers with superlative products known for its quality and price. The revamped logo efficiently projects the brand’s forward movement, while still retaining its authenticity and heritage.”
Frontline's value proposition remains unaltered with the new logo launch. The brand stays put on its commitment to provide quality products and competitive pricing with a major focus on research and development, technological upgradation and exceptional customer service.
The brand plans to utilize a 360 degree plan including TV, print, outdoor and digital for introducing the logo to the end consumers. 
Take a look at the launch TVC: https://www.youtube.com/watch?v=F5DFwdeM52o 
About Rupa Frontline:
Rupa Frontline, the flagship brand of Rupa & Company Ltd., is India’s largest selling inner wear brand with a strong presence and an incontestable foothold across the country. Brand Frontline takes pride in being a self created indigenous brand that caters to a wide range of consumers across all categories. The brand portfolio comprises of popular brands like Rib, Sky, Kidz, Air, Interlock, Hunk, XinG, and Expando, which were created to differentiate each product offering from the other.
Rupa Frontline also takes credit for being the first Indian innerwear brand to have used celebrity endorsement. The brand has, time and again, collaborated with top-notch Bollywood celebrities like Govinda, Sanjay Dutt, etc. to endorse its product range across verticals. At present, the brand associates with Bollywood Filmstar and Youth Icon Ranveer Singh of Ramleela and Bajirao Mastani fame as its Brand Ambassador. 
About Rupa and Company Limited:
Rupa and Company Limited is one the largest knitwear brands in India engaged in the manufacturing, branding and marketing of innerwear and casual wear for men and women. The Company was established in 1968 as Binod Hosiery, and today it is one of the leading players in Indian Knitwear Industry and holds the ‘Limca Book of Records’ for being the largest inner wear & casual wear manufacturing company in India for 11 consecutive years. 
Among the prominent awards won by the Company are Worldwide Achievers Business Leadership Award (2013-14), Time Research Business Leadership Awards for Brand Excellence in Innerwear (2013), and Global awards for Brand Excellence by World Brand Congress during the year 2010. Recently, the Company has been selected as the Best Corporate Brand 2016 by The Economic Times of India. 
Rupa Corporate: rupa.co.in 
Contact info:
Rimmy Sett Banerjee
Rupa & Company Limited
1, Ho Chi Minh Sarani, Metro Tower, Kolkata - 700071
Tel: +91 33 3057 3100 / 3186 | Email: srexe.dpc@rupa.co.in 
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